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KEY BUSINESS CHALLENGE

A The key challenge facing most businesses, is the need for continuous growth in volume,
value and market share

A This challenge gets even tougher with increasing competition leaving more options open to
increasingly discerning consumers and trade channel / distribution partners.

A Under these circumstances, the strategic facilitation of direct contact with consumers at all
relevant points of purchase / consumption is imperative.

Solving these dynamic problems is what separates organizations who excel from those
who are closing their doors 0 - Neal Jensen
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WHO WE ARE

We are a firm of Value Creation Consultants o~
providing consulting and training solutions to 2 )
small, medium and large corporations.

We are about connecting brands with people by < --d Sharing —— ]
creating cutting -edge plans and strategies that are ke [ '““‘ 'V
effective and efficient as well as easy to manage.

Our mission is to promote and connect brands to 1 EKPERIENCE

people across Africa through expertise, technology
and meaningful connections at all relevant points of
purchase / consumption / transaction

A —t cmoe

We are young, dynamic and driven by our m h:-m cit \.
; .. i
cl i ent s @ndgvaul bupport them to create
and deliver value consistently.
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WHAT WE DO NN dolution < {03,

We give your brand a voice that appeals to the a ‘ é N\\I é \

yearnings of the consumers, speaking to their

innermost desires and creating the required

results within the shortest time, and with best KG&@AYJ'\, d : é 55 @®®

practice driving return on investment. reciralh




OPERATIONAL BUSINESS SOLUTIONS

Brand Activation
We create the
brand -consumer
spark through
various initiatives

which include:

AExperiential
Marketing

ARoad Shows
ATown Storms
AField Marketing

AHORECA &
Atriums

Events Marketing

We manage and
design bespoke
corporate events:

AConferences &
Seminars
ATrade Events
AExhibitions
AProduct Launch
AConcerts
ACorporate Retreats
AMarathon etc .

Digital
Engagement

ASocial Media
Marketing
AOnline & Offline
Engagement
ASearch Engine
Optimization
AContent
Development

AWweb Development
& Management
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Strategic &
Creative Support

AStrategic Planning
& Analysis
ADesign &
Production
AMerchandising
deployment
AOOH sites &
destination
branding

Brand Assets

We create and/or
work with our
clients to develop
exciting brand
engagement assets
to drive consistent
value creation -

ADove Eyes With
Chinwe Kalu

AMy Future In My
Hands

Alnternational
Schools Fair
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OUR APPROACH

It is common knowledge that consumers want
more than just to be told what to buy and
experience the brand later. In our fast -paced
world, consumers want to be excited before
making a purchase decision.

APPEAL TO THE FIVE SENSES

Our goal at CPPL is to always excite the five
senses, leaving an unforgettable experience in the
heart of customers. Our approach is flexible and
can be tailored to meet timelines and specific set of
deliverables.
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HOW WE MEASURE OUTPUT & IMPACT

A It all comes down to sales and leads. We begin with
the end in mind & agree goals with you from the

beginning.

A Brand equity. Grow brand equity by increasing
visibility, penetration and demand across touch

points.

It would require professional support and significant amount of resources to
achieve these goals in a manner that guarantees growth, profitability and
sustainability
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